
Supplement 3. Indexes/indicators related to the Healthy Markets

Name of index/indicator 
mentioned by author

Author (year), country Type of instrument, no. of items Subjects Setting Purpose of index/indicator
Examples of indicators or domains 

categorized to define index

Healthiness Indicators for 
Commercial Establishments 
that Sell Foods for 
Immediate Consumption

Tavares et al.23) (2021), Brazil A checklist applied with the audit 
method. An audit is the method most 
frequently reported in the literature for 
measuring the consumer food 
environment included 7 several domains

- 12-Story vertical urban 
campus with 24 
academic units, with 
daily circulation of 
about 35,000 people

Proportion of availability of 
subgroups of unprocessed/
minimally processed foods 
(MPF 1) among all the selected 
subgroups of MPF (prop-MPF)

As healthiness indicators for commercial 
establishments that sell foods for 
immediate consumption

Indicators of the relative 
availability of healthy versus 
unhealthy foods in 
supermarkets

Vandevijvere et al.24) (2017), 
New Zealand

5 Indicators located in 3 domains - Supermarkets To measure relative availability of 
healthy versus unhealthy foods in 
supermarkets

-  Fresh fruit and vegetables: soft drinks, 
energy drinks

-  Fresh and frozen fruit and vegetables: 
soft drinks, energy drinks, crisps, 
sweet biscuits, confectionery

Indicators of readiness and 
capacity for implementation 
of healthy food retail 
interventions

Sanchez-Flack et al.25) (2021), 
USA

Interview and focus groups
Five themes were identified as indicators

Community 
resi dents

9 Counties in Ohio To measure the readiness and 
capacity for implementation of 
healthy food retail interventions

- Organizational and practitioner capacity
- Community attitudes and perceptions


